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Abstract
The Project to Communicate Knowledge of Water Management in Thailand is a project

to promote research that relates to the «Strategic plan, social spearhead and water
management~ sponsored by Thailand Science Research and Innovation (TSRI) and National
Research Council of Thailand (NRCT) in a suitable form for communication. Research

findings and recommendations from three groups of research plans within the project are
selected and presented concisely, understandably, and accurately for public relations through

news, journals, illustrations, info-graphics, short videos, and other means. These would be
promoted through mass media and social media, especially the Facebook page named “Waree
Witthaya~, a social media platform that aims to share and expand knowledge about water and
about this project of water management. This site had been continuously used to present the

works of TSRI by the previous recipient as well at press conferences, road shows, and

exhibitions. All communication intends to share useful knowledge about water and the water
project that leads to new creation and innovation. It is an opportunity to help develop the water

management in Thailand quantitatively and qualitatively for the future growth especially with

efficient and sustainable management relating to three research objects:

1) To communicate knowledge about water management in order to build the public

awareness that enables them to lead change in the usage of water in all sectors.

2) To transform research knowledge and information about water management in every

aspect into concise, understandable, and up-to-date format.

3) To present the Project to Communicate Knowledge in Water Management in Thailand
through mass media and social media, especially “Waree Witthaya» Facebook page to reach

the main target group.

The overall operation observes that there are 40 items of research related to “Strategic
plan, social spearhead, and water management~ that are used to present through the media
platforms in 587 pieces; 384 pieces in mass media that costs PR value a total of 30,909,901.90

baht and 203 pieces in social media, the Waree Witthaya page, that has reached over 164,883

views, 16,828 engagements, 4,029 likes, 476 shares and 78 comments.
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1) The topic of the research corresponds to the current situation in the public interest and

links to the daily life.

2) The contents contain key points and are easy to understand that are presented in a

various formats in appropriate platforms.
3) The research effects a wide range of stakeholders.

4) The public relations are concise and up-to-date.

5) It focuses on building knowledge and understanding towards water management in

order to raise awareness of the value and benefits of the water to lives.
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